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LEGAL NOTI CE:

The Publisher has strived to be as accurate and
conpl ete as possible in the creation of this
report, notw thstanding the fact that he does not
warrant or represent at any tine that the contents
Wi thin are accurate due to the rapidly changing
nature of the Internet.

Wiile all attenpts have been nade to verify

I nformation provided in this publication, the
Publ i sher assunes no responsibility for errors,
om ssions, or contrary interpretation of the
subject matter herein. Any perceived slights of
specific persons, peoples, or organi zations are
uni ntenti onal .

In practical advice books, |ike anything else in
life, there are no guarantees of incone nade.
Readers are cautioned to reply on their own

j udgnment about their individual circunmstances to
act accordingly.

This book is not intended for use as a source of
| egal , business, accounting or financial advice.
Al'l readers are advised to seek services of
conpetent professionals in | egal, business,
accounting, and finance field.




Di scl ai ner

Pl ease note the information contained within this
docunent are for educational purposes only.

Every attenpt has been nade to provide accurate, up
to date and reliable conplete information no
warranties of any kind are expressed or inplied.
Readers acknow edge that the author is not engagi ng
in rendering legal, financial or professional

advi ce.

By readi ng any docunent, the reader agrees that
under no circunstances are we responsi ble for any
| osses, direct or indirect, that are incurred as a
result of use of the information contained within
this docunent, including - but not limted to
errors, om ssions, oOr inaccuracies.




| nt r oducti on

When it cones to online business, there is only

thing that you need above all else; traffic.

Whet her you are an affiliate nmarketer, or you
create your own info products and services, wthout
traffic, your business wll never get off the
ground and ultimately, your website dooned to be

not hi ng nore than wasted space, clutter, useless.

After all, traffic equates to custoners and w t hout
t hese prospects, there is no incone, no profit, and

NO SUCCesSSs.

Thankfully, not all traffic conmes with a hefty
price tag, in fact, there are many ways to generate
prime, targeted traffic to your websites and

| andi ng pages absol utely free.

Known in nost circles as “Bum Marketing”, these

nmet hods of generating traffic are often the highest
converting, nost targeted traffic that you can get,
which is why, aside fromthe no cost factor, is why
so many people are interested in |earning exactly
how it’ s done.




And that’s what |’mgoing to teach you, exactly how
to create a successful traffic funnel that once set
up and activated, wll send a consistent flow of
targeted buyers to your website, all on conplete
auto pilot.

But before we get too far ahead of ourselves, we
need to roll up our sleeves and prepare to get our
hands a little ‘“dirty’.

Setting up your traffic systemand essentially
swping traffic fromfree online resources

(i ncluding conpeting websites), takes a bit of tine
and effort, but once it’s done, you Il benefit from
the longevity of a systemthat is designed to work

qui ckly, work efficiently, and work steadily.

So, let’s get right to the heart of the matter;

creating your solid and powerful traffic system




Free Traffic Strategies

Let’'s cut to the chase: Bum marketing is coi ned
such because of the fact it’s free, but that
doesn’t nmean that only the frugal narketers in our

I ndustry participate in these strategies.
Those gurus that you | ook up to?

It’s likely that they have their own form of bum
mar keti ng goi ng on, especially as these traffic
generation tactics range fromSEO to article

mar keting, all very inportant nethods of luring in
organic traffic that has been “pre-screened” and
far nore likely to purchase whatever it is that you

are selling.
Search Engine Optim zation

When it conmes to SEO (search engi ne optim zation),
there are both on-site and off-site factors to

consi der.

Wth on-site SEO, you are setting up your pages SO
that they are optimzed to include your prinmary
keywords, anchor text and an internal |inking
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structure that allows for spiders (crawers) to
effectively index your website and hel p you rank

for specific keywords.

Then, when visitors using search engines |ike

www. Googl e. com enter in keywrd phrases searching
for specific information, your website can appear
in the search results if you have properly

optim zed your site for the sane keyword or keyword

phrase that was entered.

Part of SEO al so involves off-site SEQ, which is
primarily focused on |ink building. The nore high
quality, relevant links that point to your website
fromexternal sources, the nore weight your website
Is given in the search engi nes, causing your site
to appear nore frequently when specific (rel ated)
keywords are entered, triggering your site to show

up in the results w ndow.

One thing to keep in mnd as well, is that sites
hosted on the sane | P address as yours wll carry

| ess weight, so if you have a network of sites
hosted on the sane server linking to each other, it
won’t be as useful in your incomng |link strategy
as those sites hosted on other servers.
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http://www.Google.com/

O course, this is a brief summary of what SEO is.
In truth, optim zing your website for the search
engi nes and buil ding an effective SEO canpai gn

takes tinme and effort.

Furthernore, don’t expect instant results from your
work, SEO is often a slower perform ng nethod of
generating traffic, however once you' ve set it up,
you only need to continue optim zing new pages that
you add to your site in order to retain your

foothold in the search engines.

Let’s take a closer | ook at how you can optim ze

your website for higher search engi ne rankings.

ON SITE SEO Quick Start Overview

On page SEO consists of certain factors, nanely:

» Including rel evant keywords and keyword phrases

within your content itself.

» I ncluding keywords in your Meta tags and page

titles.
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» I ncluding keywords in your Hl, H2, and H3 tags.

» Including keywords in the Alt tag for every
I mge and graphic featured on your website.

On Site SEOis actually quite sinple, which is why
It’s surprising to see just how many webnasters
have failed to optimze their websites, m ssing out
on potentially thousands of visitors a day fromthe
maj or search engi nes.

Of Site SEO consists of external elenents, things
you can’t necessarily control but still just as
I nportant.

These thi ngs i ncl ude:

» The anchor text used with incom ng |inks.

Anchor text is the text that is used to link to a
web page from anot her page. There are two types of
anchor text on any web page, the text that links to
ot her pages on your own site, and the text that
links to other sites (externally).

When a website is linking to you, try your best to
have as many incom ng |inks contain anchor text,
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speci fic keyword phrases for your website, rather
than just your domain nanme itself.

Furthernore, try m xing up the anchor text used so
that you are ranking for nmultiple keyword phrases
that target your niche market.

» The nunber and quality of inbound |links to your

site.

Of site SEOis as inportant, if not nore so, than
on-site SEOso if you want to rank in the search
engi nes for your primry keyword, you will need to
focus on creating an effective |ink building
canpai gn, targeting rel evant websites and bl ogs

that offer text link advertisenents, or exchanges.

When it conmes to SEQ, the search engines |ike
Googl e or Yahoo do not rank entire websites, but
rat her individual pages. This neans that you can
have an interior page wth a hi gher page rank than

even your main index page.

This neans that you need to focus on optim zing

every single page on your website, whether you feel
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it’s an inportant “landi ng” page or not, they may
be i ndexed separately, and people may enter your
site fromone of your sub pages rather than your

mai n entry page.

When it comes to optimzing your pages for SEQ vyou
need to focus on offering high quality, relevant
content that is heavily targeted towards your

mar ket, ensuring that your visitors are given
substantial information about your products and
services and that each and every article on your
website, includes the keyword phrases that you are

hopi ng to rank for.

This al so goes beyond the content body itself, and
shoul d i nclude your page titles and graphics.

| nstead of just calling your index page " Your
Domai n Nane", consider integrating your prinmary
keyword in its title such as in the exanple of an
e-comerce website featuring a prem um Wrdpress
thene series for sale, "Prem um Wrdpress Thenes",

i f that was your primary keyword phrase.

There are al so very inportant structural elenents
of your web pages that you should not overl ook,

including title tags, neta description tags, neta
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keyword tags, and a properly constructed site map
so that search engine spiders are able to navigate
their way throughout your website easily, indexing

all of your pages successfully.

Each tinme you update your website, you should
resubmt your site map so that it’'s updated and
i ncludes all of your main pages, as well as your

sub pages.

Sitemap Cenerators:

http://ww. Googl e. coml webnmast er s/ si t emaps

http://ww. si temapdoc. conl

http://ww. xn -sitemaps. com

http://sitemap. xm echo. org/si t emap/

Once you have your website pages optim zed and
ready to submt to the search engines, you can hire

a subm ssion service, like the one featured at:

http://ww. subm tcentre.com or do it manual ly by

visiting each of the nmjor search engines.

Hel pful Tip: There are a few free tools out there
that will enable you to automatically create and
update sitemap files for your website. One of these

can be found at http://ww.gsitecraw er.com
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Social Marketing Traffic

Learning how to research and | everage the soci al
nmedi a space is an inportant part of setting up your

traffic system

Wth social nedia, you are able to take advantage

of m croblogging platforns |ike ww. Twitter.com as

well as communities |ike ww. Squi doo. com and
www. Facebook. com t o expand your outreach and target

your niche markets quickly and easily (and it’s all
about setting up your traffic funnel as quickly as

possi ble, right?).

Aside fromjust how (free) and easy soci al
marketing is, it really can provide you with
quality, targeted traffic, while enabling you to
mnimze the tinme you spend pronoting your website,
by creating an action plan that outlines your
goal s, objectives as well as what communities you
are going to target and the |level of interaction

that you are confortable wth.

When it cones to marketing within social

communi ties, you need to take a different approach
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than that of traditional marketing.

These people are looking to network with others, to
neet new ‘friends’, to explore new markets, and
while it's likely that you'll run into groups of
fell ow marketers who will be nore than willing to
get on your friends |list and nutually pronote each
ot hers websites, your overall objective should be
to dig deep into your niche markets, pulling out as

much of your target audi ence as possi bl e.

These people are buyers, not sellers and you need
to target your advertisenents and offers so that
they are informative and useful, rather than a

bl at ant marketi ng pl oy (which nost peopl e see

t hrough fromthe get-go).

You' || experience these gimm cks yourself once you
begin to circle through the social platforns.

Mar keters will quickly becone chattier, and
regularly active wthin the social groups whenever
a new product |aunch is about to be unveiled while
affiliates scranble to generate buzz and get their

i nks shown before everyone el se.

Social marketing is a fierce playground to venture
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into, but if you plan out your strategy

effectively, by first clearly outlining what it is
that you hope to achieve as well as your overall
process for executing your plan of action, you wll
be one (or ten) steps ahead of your conpetition who
el bow their way onto the social scene eager to spam
their advertisenents and bl ast their pronotions to
a mass audi ence of potential prospects who are | ost
In the noise, quickly deleting themfromtheir user
lists, blocking themfromcontact and avoi ding them

in the future.

Here are a few nethods of standing out fromthe
crowd and tackling the social communities in a way
that influences people to take action, and creates
a positive brand and online identity for your

busi ness.

Hel pi ng Hand

Peopl e want to be treated fairly, as individuals,
not just a ‘target consuner base’'. Renenber this
when entering into social comunities and rather
t han focus on spreadi ng your nessage across,
remenber, you need to neke it about ‘thenm, not

about you.
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Don’t be afraid to share free content and
resources. You aren’t | osing noney by giving people
a reason to follow you, to pay attention, to | ook
at you as soneone who has their best interests in
mnd, in fact, the nore you give away the nore you
wll stand out fromthe crowd of marketers who
aren’t interested in giving anything away (and

you Il find many of these types).

No Wall Fl owers All owed

It’s common for new nmarketers to join social
communities and instantly replicate what everyone
el se is doing. W rse, they stay cl ose up agai nst

the wall, and whi sper out the occasional “ne, too”.
Don't do this. You need to decide what you want to
be known for, what brand you want to create and
wor k towards establishing a reputation in your

ni che market from day one.

That doesn’t nmean you have to be the nbst active,
or the | oudest marketer in the “roonf, but it does
nmean that if you want to be noticed, you need to

step out and not be afraid to communi cate with your
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mar ket, peers, and even conpetition.

Stay Active

This is difficult for even the nost seasoned soci al

mar keters at tines. Staying active.

W all seemto cone in bursts, actively posting and
updating for days on end, only to get busy wth

ot her projects and neglect to update our bl ogs,
walls, profile pages or social portfolios for days

(or weeks) on end.

Do your best to focus on consistency, even if in

t he begi nning, your activity is mninmal.

It’s best to get into a habit or a specific
schedul e so that people continue to see you up
front and center. The last thing you want to do is
m nimze your marketing outreach that you spent
weeks creating, sinply because you seened to have

di sappeared, out of the bl ue.

Connect

Renmenber that you are there to communi cate and
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connect with your custoner base. You want to do
your best to always be sincere, genuine and honest.

People wll notice this, believe ne.

| f your content is solid, your products of high
quality, people will renmenber that, and return to

your site again and again.

Mnimze costly mstakes (to both your bottomline
and your reputation) by thoroughly researchi ng your
mar ket, finding out what they want and giving it to

t hem

Once you build up credibility, you will find it
easier to influence your market with a single post,

and to expand your outreach even further.

Take sone tinme to fill out your social profiles,
update with i mages, personal photos, your current

activity.
While you are a marketer first, friend second, you
want to forma personal connection with your target

audi ence.

Here are sone of the best social comunities to get
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i nvol ved wth:

Twitter: http://ww.twtter.com

Friend Feed: http://ww. Fri endFeed. com

Facebook: http://ww. Facebook.com
Stunbl e Upon: http://ww. St unbl eUpon. com

Delicious: http://ww.Del.icio.us

My Space: http://ww. MySpace. com

(Addi tional resources at the end of this guide)
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Article Marketing Traffic

The concept of article marketing is a sinple one:

Wite high quality content and distribute it
anongst the nost popular article databases and
directories online, generating traffic fromthe
back links in the attached resource box.

It’s as sinple as that.

There are however, critical elenents that need t
be included with each of your articles, so that

they are performng at their maxi mum potenti al,

generating high grade, targeted traffic to your

site.

To begin, you' ve probably heard of the beast of
article directories, ww. Ezi neArticles.com

Wth Ezine Articles (otherwi se known as EA), you
are able to set up as nmany profiles as you w sh,

adding in hundreds of articles a week, and

o

and

al |

including up to two links in your resource boxes.

Best of all, you can easily cover a multitude of

ni che markets fromw thin one EA account, by
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creating alias (sub accounts) under your nmin
profile and creating article content focusing on

each of your main industry’s.

There is a major difference between the types of
articles that | amgoing to teach you to create,
and the garbage that clutters up these directory

sites.

For one thing, your articles are going to be highly
targeted. You know your niche market, and you
shoul d know your target audi ence. Based on the
products and services that you are offering, you

Wi ll be able to utilize article directories to
instantly reach out (deep) into your markets and

pul | out as nmuch free traffic as you can handl e.

But we need to get specific.

Whet her or not your market is a broad one, you need
to first evaluate your target audience, find out
what they are searching for, what problens they
have that they are actively searching for answers
to, what solution you can provide that would entice
themto finish reading your article and further

expl ore your website.
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The value of your article is in the quality of its
content, not just in the quantity, and sadly
enough, as you' Il soon di scover when you explore
the top article directories, the majority of
article marketers forget all about the inportance
of solid quality (and rel evancy) and i nstead,

submt dozens of low quality articles every day.

Wiile | won’t argue that quantity is inportant,
because it is, the nore articles you have in
circulation, the nore traffic you will ultimtely

generate to your websites, you also need to place a

severe enphasis on QUALITY..

Thi nk about it, 1,000 articles that don’'t convert,
versus 12 that do, well, you know which one to go
with. If you rush out articles w thout conducting
keyword research and paying close attention to
create articles that consist of a solid headline,
fluid content and a call to action, pronpting the
reader to click the links found wthin your
resource boxes, leaving the article directory
itself to explore your website, you are literally

t hrow ng noney away.

-26 -




What you want to do is focus onis first attracting
readers and then retaining them while your
resource box does the rest of the work for you,
funneling these readers over to your website where
you continue to push your brand and get the nost

out of your article canpaigns.

In other words, you really will want to craft the
kind of articles that speak directly to your

market. In order to do that, you need to thoroughly
eval uate your market and your intended audi ence

before you ever wite a single article.

For exanple, if you have an ebook product that
hel ps elimnate or control acne, you will want to
take it a step further and anal yze everything from
the age range to the gender of your primary

cust oner.

Once you have this information, you will be able to
wite articles that speak directly to them and
once you do that, generating traffic with every
article you create and distribute will be as sinple
as, 1, 2, well you get ny drift.

So, how can you eval uate your target narket and
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figure out who the heck your average custoner

really is?

This is where you begin at hone, with your product

Itself.

Was your ebook witten for a specific age group?
(in our exanple of acne, would the ebook be focused

on teens, etc?)

| s your product or service geared towards a
speci fic gender? (Ebooks focusing on parenting,
wor k at honme nons, single dads, would have specific

gender oriented audi ences).

You need to identify your target narket early on,
so that you can cater to themin such a way that
you are able to guide themfromthe articles that
are featured online, to your website, where they
can explore your products, services and perhaps

addi ti onal content or infornation.

Part of executing a successful article marketing
strategy involves both keyword research and ni che
mar keti ng research, one that wll help you pinpoint

where your target market is, and the other wll
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hel p you successfully dom nate it.

To begin, let’'s take a closer | ook at how you can
quickly drill down into your main keyword phrases
by eval uating potential keywords that you can use

within your article content.

| use Google s Keyword Tool avail able at:

htt ps://adwor ds. googl e. com sel ect / Keywor dTool Ext ern

al_

| keep it sinple (don’t over conplicate keyword
research, because it’s really exceptionally easy to
do). | begin by entering in ny primry keyword
phrases, and if you know your product, you should
know what these keywords are, otherw se, take a few
m nutes to consider what it is that you are
offering and create a listing of potential keywords
t hat best describe your product and those who woul d

purchase it.

For exanple, if you are offering an ebook that
hel ps new gardeners |l earn how to grow veget abl es,
you m ght create a quick keyword |ist that | ooks

sonething like this:
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s &G ow ng Veget abl es
* Veget abl e Garden Hel p
% Veget abl e Garden Ti ps

% How to grow a veget abl e garden.

And so on.

Thi nk of keyword phrases as potential article
titles for your niche market. |If you discover that
there are enough searches to warrant using these
keywords, your next logical step would be to create
articles that use these keywords both within the

title and the actual body of the content itself.

When you enter in your keywords into the Google
Keyword Tool, you be given access to data that w ||
hel p you determ ne the profitability of each
keyword phrase, based on current searches conducted
each week, as well as the conpetition advertising

to that market using the sanme keyword phrases.

What you are looking to find are keyword phrases
that receive a lot of activity, yet have little
conpetition. It may take awhile to pinpoint down a
decent size list of keywords, but if you are

persistent, you will be able to conpile the best
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possible listing of keywords that you can use
wthin your articles to inprove your ranking in the
search engines and within the article directory
Itself.

You can al so evaluate keywords fromon the article
directory sites thenselves, by browsing through the
categories of your market and | ooki ng at what
keywords are being used in conpeting articles
(hint: view the source code of the page where the
article is featured to see what keywords are used

In the header, title and neta tags).

Once thing to keep in mnd as well is that you
won't just be generating traffic fromthe article
di rectories thensel ves, but just as inportantly,
fromthose who scrap article directories to power

their websites and blogs with fresh content.

Article directories |ike ww. Articl esBase.com al | ow

for people to reprint articles as long as the
resource box is left intact, neaning that your
articles can easily spread across the Internet,
appeari ng on thousands of other websites, wthin

days of your subm ssion.
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http://www.ArticlesBase.com/

Duplicate Content; The Truth

You' Il likely hear Internet Marketers warn you
agai nst the downfalls of recycling articles or
submtting the sane article content into nultiple

directories.

From personal experience of being involved in
article marketing for the last three years, this
has never been an issue for ne. | wll say
however, that recycling article content across

mul tiple topics can hurt you.

Here is what | nean:

Let’s say that | create an article titled “Ten Ways
To Repair Your Credit in California”, and then |
use the sane article, renamng it to “Ten Ways To
Repair Credit in New York”, and I do this 50 nore
times covering every State, noving into Canadi an
provi nces, territories, perhaps even going over to

the United Ki ngdom and beyond.

This kind of activity has weaked havoc on ny
ranki ngs, and in sone cases, it’'s been said that
Google wll penalize you quickly, for doing this by
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slapping any sites that feature Adsense along with
these types of articles, so | suggest that you

avoid doing it.

That being said, | have used PLR (Private Label

Ri ghts) content successfully, w thout neking any
nmodi fications to the content, but | do reconmmend,
whenever possible, that you outsource your article
content to affordable freelancers so that you are
able to showcase original content on the directory
and entirely different content on your website
Itsel f.

When it conmes to integrating keywords into your
articles, you mght find that the primry keyword
phrases are too conpetitive, and that it’s
difficult to rank for them Instead, focus on |ong-

tail keywords, even in highly conpetitive niches.
Here’s an exanpl e using the weight | oss nmarket:
Keywor d: Wei ght Loss

Too conpetitive, difficult if not absolutely

I npossible to rank for.

Wei ght Loss System
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Still too conpetitive of a keyword phrase.

Wei ght Loss After Pregnancy
Still a popular niche market, but drilled down so

that the conpetition wll be |ess intensive.

The objective is to stay wthin popular niche

mar ket s, because you know they are profitable,
active markets, however you want to go beyond the
nost conpetitive phrases until you find |ong-tail
keywords that are still consistently being used,

but that fewer conpetitors are targeting.

Run your keyword phrases into Google s Keyword Tool
until you have a solid listing of at |east 20

keywords for your articles.

When it cones to creating your articles, there are

a fewthings to keep in m nd:

Article Title

You want to plug in your primary keyword phrase

into your title whenever possible, but be careful
to keep the title strong, notivating people to read

your article and of course, visit your website.

-34 -




Since the title is the very first thing that people
see when they visit article directories, you need
it to be relevant and capture their attention

qui ckly.

Stick wwth direct titles, or if you know your
target audi ence (and you shoul d) consider group
centric titles (ex: “Top Ten Tips For Internet

Newbi es” or “Five Critical Steps In Getting Your EXx
Grlfriend Back”.

Article Sunmary:

This is basically a short description of your
article and is what people see when they are
searching for articles using the article
directories built-in search utility. Usually the
summary is only a few lines long so be sure to get
right to the point, highlighting the nost inportant

aspects of your content.

Note: Sone article directories don't allow you to
enter in a specific sunmary, but rather pull the
first fewlines fromyour article's body, so make
sure that you craft your article accordingly if you

are using directories that do this.
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Article Content/Body:
Keep it interesting and on topic. Use short

paragraphs rather than I engthy ones and limt your
article body content to 400 characters in total.

You want to get theminterested enough to click on
the link within your resource box w thout giving

too much away.

Story telling is a very smart nethod that

successful article nmarketers have used to bring a
reader fromstart to finish. The |ast paragraph in
your article needs to be as conpelling as the first
because this is ultimately your very |ast chance to
encourage your reader to click on the resource box
and | earn nore about you, or the topic you are

f ocusi ng on.

Resour ce Box:

You need to utilize this space in the best possible
way you can, after all the entire purpose of the
resource box is to get themto visit your website

or another website that you are pronoting.

|f these readers fail to follow through, your
article was all for nothing. You should think of
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your resource box as a 25 second conmmerci al .

VWhat is the strongest nessage that you can use to

notivate your readers to click on your |ink?

| f you are not sure what you can offer wi thin your
resource box, here are a few things |I have used

successfully for over a year now.

* A Free Report

% Subscription to your newsletter
% A free ebook

% A free sanple of a paid product
% A Free Trial Menbership

% A Video Quide

% A audio call or transcript

As long as you are offering sonething relevant to
the subject of your article, you should be able to
feature a high converting resource box with the

requi red el enents.

Ti p: Use anchor text within your resource box so
that you are generating back |inks for your keyword
phrases, rather than just ranking for your donain

nane itself. Mst article directories allow HTM. to
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be used wthin the resource box, enabling you to
post anchor text links instead of direct URL’Ss.

Exanple: “dick here to downl oad your free report”

rat her than: “Misit www yourdomai n.com for your

free report”.

Subm ssi on Process

Wite 20 articles and submt half of theminto the
top five article directories, with the renai nder

being submtted into the renmaining top ten.

#1: wwv. Ezi neArticles. com

#2: wwwv. Buzzl e. com

#3: www. Arti cl eDashboard. com

#4: www. Amazi nes. com

#5: wwwv. | deaMar ket ers. com

Remai ning articles are submtted to:
#6: www. GoArticles. com

#7: wwwv. Sear chWar p. com
#8: www. Articl esBase. com

#9: wWwWw. | Snare. com

#10: www. | dealVar ket ers. com

QO her directories worth consi dering:
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http://www.IdeaMarketers.com/
http://www.iSnare.com/
http://www.ArticlesBase.com/
http://www.SearchWarp.com/
http://www.GoArticles.com/
http://www.IdeaMarketers.com/
http://www.Amazines.com/
http://www.ArticleDashboard.com/
http://www.Buzzle.com/
http://www.EzineArticles.com/
http://www.yourdomain.com/

wwwy. Sel f G owt h. com

ww. ArticleCty. com

ww. ArticleAlley.com

www. Web- Sour ce. net
www. Sel f SEO net

www. Cont ent Desk. com

wwv. Arti cl eCube. com

www, AfroArticles. com

wwv. ArticleBiz.com

Usef ul Resource:

Aut omati ¢ subm ssion into top article directories:

http://ww. articl epostrobot.com
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http://www.articlepostrobot.com/
http://www.ArticleBiz.com/
http://www.AfroArticles.com/
http://www.ArticleCube.com/
http://www.ContentDesk.com/
http://www.SelfSEO.net/
http://www.Web-Source.net/
http://www.ArticleAlley.com/
http://www.ArticleCity.com/
http://www.SelfGrowth.com/

Forum Marketi ng: Quick Back Link Strategy

Forum marketing is one of the easiest ways to
generate back links to your website, as well as

potential subscribers and custoners.

Wth no shortage of active conmunities to choose
from regardl ess of your niche market, you can
instantly devel op an online reputation and reach
out to prospects all wthin a few posts and a wel |
crafted signature file, featuring |links to your

| andi ng pages.

One thing to keep in mnd when participating in
online forunms, is to start off slow and steady. You
don’t want to bust onto the scene, spamm ng the

threads with a lot of “ne, too!” responses, because
it won't be long before you find yourself banned or

sinply ignored.

Be hel pful, share tips, resources and information,
and approach forum marketing in a simlar way that
you woul d approach social networking, by offering
hel p and sl owy buil ding awareness of your brand.
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When scouring for forums in your niche market,
enter in keywords using the follow ng fornmat:

“your ni che+foruns” or “your niche+di scussion
board”. This wll bring up dozens of foruns and
active groups in your market.

When creating your signature box, be sure to
feature a free report or resource to entice people
to click your link in the sane way that you woul d

create your article marketing resource boxes.

The easiest way to direct traffic to your website
froma forumis by offering sonething of val ue, at
no cost. Focus on building a list of active
subscri bers that you can follow up with in the
future wwth both free content, balanced out with

pronotional offers.

You can | ocate the nost popular forunms in your
mar ket by visiting: http://ww. Bi g- Boards. com
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http://www.Big-Boards.com/

Viral Marketing: Spread It Like WIld Fire

You' ve nost likely heard the term Viral Marketing,
but m ght not really know how to set up a canpai gn
that is likely to go viral, being carried from
person to person, eager and wlling to share your
website link with friends, famly and online

acquai nt ances.

In reality, creating a viral marketing canpaign is
nowhere near as difficult as nost people believe,
and can yield an inpressive return on investnent if

done correctly.

Here are a few ideas to help you set up a viral

mar ket i ng canpai gn of your own:

#1: O fer Incentives

Viral marketing al ways works best when a val uabl e
product or service (including tangible itens) are
offered. By encouraging activity such as requiring
that a user refers or recommends your site to five
friends prior to being able to downl oad the digital
product, or receive an entry into your contest, you
are able to instantly generate a buzz around your

site.
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You could give away digital itenms such as a report,
ebook, script, audio file, video clip, course,
software, scripts or even coachi ng.

You could al so offer physical itens such as t-
shirts (wwth your logo printed on the front), nouse
pads, coffee nugs, cal endars and so on. (think,

www. Caf ePr ess. con

You can al so consider giving a discount to a
product or service, rather than offering sonething
for free. |1’ve done this successfully by offering
my visitors an instant discount just for filling
out ny “Refer A Friend” form and sending off an
emai | broadcast to five or ten of their contacts.

#2: Be Incredibly Different

| f you want to generate a buzz around your website,
you need to stand out fromthe crowd by being
original, different, perhaps controversial. You
could create a bl og post highlighting an opposi ng
view to a recent news clip, or create a video that
takes on an entertaining or com cal approach, such

as a parody of a recent event.
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http://www.CafePress.com/

#3: Run A Contest O Chall enge

One of the easiest ways to create a viral canpaign
Is by offering a contest where the user has to
fulfill certain tasks in order to be eligible to

W n prizes.

This could include pronoting your product as an
affiliate, conpleting a survey (hel ping you conpile
denographic informati on or feedback about your
website), or it could be as sinple as posting a
comrent on your blog, or adding you to their

Twi tter account.

| f you | ook at the overall picture, rather than
just the imedi ate surge of traffic that your
website wll experience, you will be able to end

t he pronotion, benefiting fromthe new subscri bers,
followers and continued traffic that you'll

receive.

During the Christmas holidays, NanmeCheap.com a
popul ar domai n regi strar gave away a few hundred
dollars worth of domain registrations just for
havi ng people follow themon Twitter and answer
questions to trivia challenges. Wile this created

an i mredi ate buzz from people hoping to wn a free
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domain nanme, it didn’'t cost NaneCheap nuch in
pronotion and in the end, they not only had a | arge
follow ng of users on Twitter, but they had reached
out to new custoners who are likely to continue
regi stering domain nanes, since after all, they
have the one they received free al ready hosted at
NanmeCheap.

#4: Save People Tine & Mney
Consi der creating a package that you can give away
with resell rights, to marketers and online

busi nesses in your niche market.

Mar keters are always | ooking for free content or

gi veaways that they can pass onto their list, and
be offering resell rights, you pass on a pre-
created PDF file that includes your website link in

every copy distributed.

Thi s neans FREE pronotion, while providing fell ow
mar keters with val uable content that they wll
gladly send out to their subscribers, or feature on
their website.
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Squi doo,

HubPages,

Blogs — Instant Traffic
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There are three tools that | use to instantly
generate traffic to ny website, at absolutely no

cost, and they are:

Hub Pages: http://ww. HubPages. com
Squi doo Lens: http://ww. Squi doo. com

Blogs: http://ww. Wrdpress.com & www. Bl ogger. com

Wth Hub Pages, you can create an account in just a
few mnutes and start creating “hubs”that focus on
your niche market. By answering questions,
providing reviews and participating wthin the
Hubpage community, you can generate traffic, create
a buzz and build a list, all at the sane tine.

AND — you can al so earn noney from Adsense
advertisenments that are featured throughout your

HubPages.
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http://www.Blogger.com/
http://www.Wordpress.com/
http://www.Squidoo.com/
http://www.HubPages.com/

HubPages.comis also an authority site with search
engi nes |i ke ww. Google.comso you will be able to
rank for specific keywords and generate traffic

fromnultiple sources.

Here are a fewtips to help you create your first
Hub:

#1: Use ORIG NAL content only! Do not post PLR or
any recycled content on your hubpages. You want to
focus on offering original, high quality materi al

t hr oughout the Hubpage comunity.

#2: Add nodul es to your hubpages for additional
revenue. You can add in Amazon and eBay nodul es as

well as Adsense adverti sements.

#3. Add links with your keywords w thin your hub
page content, |leading to your websites, blogs and

| andi ng pages. Add at |east two text capsul es.
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http://www.Google.com/

#4: Do NOT post affiliate links within your
hubpages, instead focus only on building YOUR
network (nost affiliate links will be renoved by
HubPages adm n, anyway).

#5: Add fans to your hub and be active within the

comunity and its sub groups.

#6: Encourage RSS subscriptions to build a
foll ow ng and expand your outreach.

Squi doo provides a platformthat enables you to
create m ni -webpages that feature information such
as articles, and nodul es showcasi ng everything from
Amazon books, favorite link listings, and You Tube

vi deos.

By creating a Squidoo |lens, you can generate a TON
of traffic fromthe major search engi nes, as well

as fromw thin the Squi doo comrunity itself.
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Each tine you create a |l ens, you choose a URL that
I's tagged onto your page, such as
wWww. Squi doo. conl Fl i pMastery or if you were hoping

to rank for the term “Wight Loss Systeni, you
could register a lens with the tag

www. Squi doo. coml Wi ght - Loss- System (I’ m sure that
one’s taken).

Wth Wrdpress.com and Bl ogger.com you can
generate a ton of traffic and of course, a solid
back link just by creating a freely hosted bl og.

Make sure to add in at least three articles that
are relevant to your topic, and inter-link both
your Squi doo | ens, Hub Pages, and both blogs to

each other as well as to your main website.
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http://www.Squidoo.com/Weight-Loss-System
http://www.Squidoo.com/FlipMastery

Press Rel eases: Quick Traffic Bursts

Press Rel eases are one of the easiest nethods of

I ntroduci ng your website and spreadi hg your nessage
in front of thousands of prospects in your niche
mar ket, as well as picking up affiliates and

potential joint venture partners.
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Wth press releases, you sinply hire a skilled
witer to create an article that will broadcast out

to the news sites |i ke ww. Busi nessWre.com,

wwv. Prnewswi re. com and wwww. PRAéb. com that wil |

circul ate your nessage and present your product and
service in the formof “newsworthy content”.

The trick is exactly that: you want to create a
press rel ease that appears to be news, rather than
an advertisenent. The back links that a press

rel ease can create is phenonenal, in fact, | have
seen an intense surge of traffic wthin m nutes of
my first press rel ease being published, and nonths
later, | was still receiving targeted traffic from
the circulation of this rel ease.

The one thing you need to be careful of is that you
nodel your press release so that it cause an

enoti onal response in your Vviewers.

Your press release title should be no | onger than
150 characters in length (otherwse it nmay be
truncated wi thout prior approval) and grab the

I nterest of your readers imediately. It should
also flowwell into your first paragraph, carrying
your nessage and seam ng it together.
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http://www.PRWeb.com/
http://www.Prnewswire.com/
http://www.BusinessWire.com/

Make sure that your press release features your
primary keywords that are relevant to your product
or service, as search engines wll index these
press rel eases based on the keywords that are

featured within the content.

Al so be sure to include your conpany nane at the
begi nning and end of your press release to increase

brandi ng and public awareness.
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Exanpl e For mat :
FOR | MVEDI ATE RELEASE:

Cont act :

Cont act Person
Conpany Nane

Tel ephone Nunber
Fax Number

Enmai | Address
VWb site address

Headl i ne

Cty, State, Date —Statenent expl ai ni ng what press

rel ease cont ai ns

First paragraph- Gves the facts. |ncludes who,
what, where, why, when and how i nfo.

Remai nder of body text - Should include any
rel evant information to support what is witten in

your title and your first paragraph.

Last paragraph- Ties it all together and provides
readers wth additional information |ink.
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Resour ces:

http://ww. pressequal i zer.com

http://ww. pressedge. cont
http://ww. cust onpr essrel ease. com

http://ww. prni ne.com

http://ww. Press- Rel ease-Witing.com

http://ww. cont ent done. com

http://ww. cont ent cust ons. com

Press Rel ease Distribution Sites

http://ww. PRWb. com
http://ww. URLWre.com
http://ww. PRNewsWre.com

http://ww. Free- Press- Rel ease. com

http://ww. marketw re. com

Tool s & Resources

Soci al Marketing Tools

www. twhirl . com

ww. twi tterfox.com

ww. twittermail.com

ww. twi tterberry. com

-55-



http://www.twitterberry.com/
http://www.twittermail.com/
http://www.twitterfox.com/
http://www.twhirl.com/
http://www.marketwire.com/
http://www.Free-Press-Release.com/
http://www.PRNewsWire.com/
http://www.URLWire.com/
http://www.PRWeb.com/
http://www.contentcustoms.com/
http://www.contentdone.com/
http://www.Press-Release-Writing.com/
http://www.prnine.com/
http://www.custompressrelease.com/
http://www.pressedge.com/
http://www.pressequalizer.com/

Soci al Marketing:

www. NewsVi ne. com

www. Di gg. com
www. Reddi t. com

www. Yout ube. com

wwv. Li nkedi n. com
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http://www.Linkedin.com/
http://www.Youtube.com/
http://www.Reddit.com/
http://www.Digg.com/
http://www.NewsVine.com/
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